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Learning Target

e \We will learn strategies for
supporting young students
as they develop critical
media literacy skills
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It is NOT:

e media bashing...

...but it does involve taking a
critical stance with respect to
media
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It is NOT:

e just about production...

...but it does include media
production
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It is NOT:

e teaching through media...

...but it is teaching about
media
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It is NOT:
e telling students “Don’t Consume”

...but equips students with the
knowledge and tools to
“Consume Wisely”
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It is NOT:

e simply searching for stereotypes,
misrepresentations and agendas...

...but questions how these
come to seem “normal”
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What Is violence?







safe unsafe teasing joking
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Other kids stood near him and they laughed.
are

a boy called out to her on the playground, "How
h

"Hey, dummy!”
come you are so dumb?”




teasing killing
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Key Concepts

1. Media construct versions of reaf

2. Media contam bellefs and value me, ages
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4. Media: have spec:al mtere;ps
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5. Each medium has its own language, style, form,
techniques, conventions, and aesthetics
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2. Media contam behefs and value messages

3. Audlence ,negotlate meaning from medw
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5. Each medium has its own language, style, form,
techniques, conventions, and aesthetics







Key Concepts

;‘M muwm.g‘i ““““

1. Media construct versions of reall

ﬂM

2. Media contam bellefs and value messages

3. Audlencesnegotlate meaning from medwi

4. Media’ have spec:al mterests(commerc:al ldeologlcal

ij:iﬁﬁz 4%“
!

political) INTINGC

5. Each medium has its own language, style, form,
techniques, conventions, and aesthetics
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